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2023 Crop Report: Annually each county in California prepares a report detailing the gross value 
and production of agricultural commodities grown within their county as required by the California 

Food and Agricultural Code. These reports provide a statistical description of the county's agricultural 
production and highlight some of the important issues the agricultural industry is facing. Values 
in the reports are gross values of commodities and do not reflect production costs or profits. The 

Stanislaus County Agricultural Commissioner's office appreciates the agricultural producers, industry 
representatives and public agencies that provide data annually for these reports. 

See more on page 3.
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US 9th Congressional District: Kevin Lincoln 

US 5th Congressional District: Tom McClintock

US 13th Congressional District: John Duarte

CA 9th Assembly District: Heath Flora

CA 22nd Assembly District: Juan Alanis
 

Oakdale Irrigation District: Division 4: Jacob DeBoer
 

Turlock Irrigation District: Division 1: Michael Frantz

M a r k  T h a t  
B a l l o t  R i g h t !

F O R  A N Y  Q U E S T I O N S  P L E A S E
C A L L  O U R  O F F I C E  A T  ( 2 0 9 )

5 2 2 - 7 2 7 8

M A K E  Y O U R  V O T E  C O U N T  B Y  V O T I N G  F O R
C A N D I D A T E S  E N D O R S E D  B Y  S T A N I S L A U S

C O U N T Y  F A R M  B U R E A U

Looking 
for a new 
podcast, 
look no 
further!
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CATEGORY % of 2023 VALUE 2023 VALUE 2022 VALUE

ALMONDS, ALL 24% $813,444,000 $752,971,000

MILK, ALL 23% $761,529,000 $1,130,572,000

POULTRY, ALL 12% $399,855,000 $383,168,000

CATTLE & CALVES, ALL 6% $208,749,000 $192,802,000

FRUIT & NUT NURSERY STOCK 4% $146,328,000 $175,035,000

SILAGE, ALL 4% $121,373,000 $173,025,000

TOMATOES, ALL 3% $107,111,000 $53,478,000

POLLINATION, ALMOND 2% $83,636,000 $87,401,000

WALNUTS 2% $55,509,000 $42,729,000

EGGS, ALL 2% $54,335,000 $84,198,000

TOTAL TOP TEN 82% $2,751,869,000 $3,075,379,000

ALL OTHER COMMODITIES 18% $614,213,000 $651,103,000

TOP TEN COMMODITIES
TO

P 
T

EN
 C

O
M

M
O

D
IT

IE
S

2 2023 STANISLAUS COUNTY AGRICULTURAL REPORT

2023

Milk

Almonds

Poultry

Cattle & Calves

Fruit & Nut Nursery Stock

Silage

Walnuts

Tomatoes

Eggs

Almond Pollination
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TUOLUMNE COUNTY
BUSINESS MEMBERS 

Contact our office to upgrade your membership today!
(209) 522-7278 abid@stanfarmbureau.org

Thank you to our business members!
A L Gilbert Company

Oakdale, (209) 847-1721
Armstrong Logging

Twain Harte, (209) 586-1384
Aspen Meadow Pack Station

Sonora, (209) 965-3402
Benton Roberson CPAs LLP

Sonora, (209) 586-5236
Blue Mountain Minerals 

Columbia, (209) 533-0127
California Reforestation Inc

Sonora, (209) 840-1326
Canepa & Sons Well Drilling 

Sonora, (209) 532-1136
Cedar Ridge Apple Ranch LLC 

Sonora, (209) 533-9463
Conifer Communications Inc

Sonora, (209) 532-5859

Covers Apple Ranch
Tuolumne, (209) 840-2674

Crook Logging Inc
Groveland, (209) 962-7716

Diestel Turkey Ranch 
Sonora, (209) 532-4950

Doherty Tire of Sonora 
Standard, (209) 532-3484

DSRS Inc.
Sonora, (209) 993-8146

Fulton Trucking Inc. 
Groveland, (209) 962-4350

Hurst Ranch 
Jamestown, (209) 984-3016

Joe Cover & Sons Inc
Tuolumne, (209) 840-2674

Lockhart Appraisal 
Soulsbyville

Mountain Oasis Purified Water LLC
Sonora, (209) 533-9000

Left Coast Land Clearing
Sonora, (209) 536-9174

Sierra Resource Management Inc
Sonora, (209) 984-1146

Tuolumne Utilities District 
Sonora, (209) 770-8902

Twain Harte Lumber & Hardware
Twain Harte, (209) 586-3571

Valley Pacific Petroleum 
Stockton, (209) 948-9412

Yosemite Clean Energy
Mariposa, (209) 800-2831

Yosemite Farm Credit 
Turlock, (209) 667‑2366

California fig sector hopes to raise profile 
of the fruit
Figs are in peak season, and California 
growers say they have a quality crop this 
year that more retailers should promote for 
fresh eating, even if most of their produc-
tion still ends up going to make dried fruit. 
They have been trying to change that for 
years by promoting fresh figs while they’re 
in season and educating consumers, who 
may know the fruit only as a filling for a 
certain cookie. “We’re really trying to liber-
ate the fig from the Newton,” said Karla 
Stockli, CEO of the California Fresh Fig 
Growers Association and the California Fig 
Advisory Board.

Imperial Valley farmers reduce forage crop 
production to save water
Irrigators cut off water to a huge portion of 
the Imperial Valley’s half-million acres of 
farmland earlier this month after the fed-
eral government approved a long-awaited 
program designed to bolster water levels 
on the Colorado River. The conservation 
agreement, authorized Aug. 12 by the U.S. 
Bureau of Reclamation and the Imperial 
Irrigation District, pays farmers to stop 
irrigating forage crops such as alfalfa for a 
period during the summer. Farmers partici-
pating in the “deficit irrigation” program 
will be compensated to sacrifice one or two 
hay cuttings. 

Water-right hearing could advance long-
planned Sites Reservoir
The plan to build California’s first new 
major reservoir in decades is advancing 
as the state considers whether to issue a 
water-right permit for the proposed Sites 
Reservoir, an off-stream water storage proj-
ect that could store up to 1.5 million acre-
feet of annually. The California State Water 
Resources Control Board last week began 
a public hearing process on the project’s 
water-right permit application. Representa-
tives of agriculture, water districts and gov-
ernment agencies are urging the state water 
board to approve the water-right permit to 
advance the project.
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UC Davis, other institutions to study sea-
weed as ‘sustainable’ specialty crop
A multi-state grant has been awarded to 
help develop Pacific dulse seaweed as “a 
sustainable, nutritious specialty crop,” the 
U.S. Department of Agriculture announced 
last week. The project is being undertaken 
by University of California, Davis, Oregon 
State University, University of Alaska 
Fairbanks and Kelp Line LLC. The effort is 
one of 65 projects to share in $82.3 million 
in funding from the USDA’s Specialty Crop 
Multi-State Grant Program. More than 
$23.3 million in funding was awarded for 
specialty crop programs in California.

Climate concerns are inspiring innovation 
in California wine regions
Winegrape growers are embracing innova-
tions to monitor vineyard conditions amid 
California’s hotter, drier climate. In Napa 
Valley, growers are testing sensor technol-
ogy designed by Agrology, a company that 
promotes regenerative farming and data 
tools to help farmers reduce their carbon 
footprint. Growers are also partnering with 
researchers working on developing new 
rootstocks and scions for warmer condi-
tions. And the Sonoma County Winegrow-
ers group is deploying a greenhouse emis-
sions and carbon-sequestration accounting 
system.

Farmers evaluate demands, benefits of or-
ganic certification
With assumptions about high fees and 
onerous paperwork and inspections, some 
farmers have eschewed becoming certified 
organic even though they may already be 
farming organically or want to transition 
to earn higher prices. But those who have 
gone through the process suggest such 
perceptions may be overblown, with some 
saying the benefits of certification are worth 
the extra cost and work. Vasken Hauri of 
Country Nerd Farm in Mariposa County, 
said being able to label his specialty mush-
rooms with the certified organic logo is “a 
huge trust builder.”

Rare tomato disease detected in Sacramen-
to Valley fields
Spurred by moisture and warm soil tem-

peratures, the fungal disease southern 
blight is typically a perennial problem of 
processing tomatoes in the southern San 
Joaquin Valley. But for the past two years, 
growers and pest control advisors have 
seen it in scattered Sacramento Valley fields 
where it’s been rare historically. Kurt Rich-
ter, who grows processing tomatoes, rice 
and other row crops in Colusa County, is 
among those who found southern blight in 
tomato fields for the first time this season. 
“It’s been tough this year,” he said.

Research on wild carrots seeks to improve 
stress tolerance in commercial varieties
Researchers at University of California, 
Davis, have received $1 million in fund-
ing to study the genetic diversity of wild 
carrots in hopes of breeding resistance in 
commercial carrots to a fungal disease, 
Alternaria, and enhance farmers’ ability to 
grow carrots in water-deficient conditions. 
The Foundation for Food & Agriculture Re-
search awarded a $500,000 grant for the re-
search, and the FFAR’s Crops of the Future 
Collaborative partners, Bayer, Bejo Zaden, 
Enza Zaden, Rijk Zwaan, Takii Seed, and 
Vilmorin Mikado, are providing $500,000 in 
matching funds.
 
Walnut sector faces slow recovery, as 
growers pull less-productive trees
With more California walnut orchards be-
ing removed, the outlook for the industry is 
expected to improve as growers try to bal-
ance supply and demand.  But such efforts 
alone will not be enough to put them on 
a fast track to market recovery and profit-
ability. A report by RaboResearch Food and 
Agribusiness says walnut production may 
not decline as fast as acreage because grow-
ers are taking out older, less-productive 
trees and “heritage” varieties that are also 
lower yielding. Growers are also removing 
orchards with poor water availability or soil 
quality.

State pesticide regulators get funding infu-
sion from new mill tax
Guided by a plan that prioritizes new pest 
management approaches and a goal to 
eliminate high-risk pesticides by 2050, state 
Department of Pesticide Regulation Direc-

tor Julie Henderson outlined priorities now 
being supported by a $34 million revenue 
boost from raising the mill assessment on 
pesticide sales. Annual increases in the mill 
assessment—a fee that farmers pay when 
they purchase pesticides—went into effect 
in July. Henderson said the mill assess-
ment increase will support Sustainable Pest 
Management initiatives and add 117 new 
positions.

Farm leaders sound alarm over increasing 
economic pressures
With some of the state’s major agricultural 
commodities struggling and farmers and 
ranchers facing increasing economic and 
regulatory pressures, California farm lead-
ers say the industry will continue to lose 
farms as more are squeezed out and few 
people enter the business. In a meeting 
last week of the California State Board of 
Food and Agriculture, farmers and farm 
advocates representing specialty crops, 
winegrapes, cattle and dairy voiced their 
concerns about problems vexing the indus-
try. Agricultural leaders warned of more 
consolidation and fewer farms.

Red leaf blotch disease found in California 
almond orchards
University of California plant pathologists 
have confirmed red leaf blotch disease 
in almonds for the first time in the state. 
The disease surfaced in May when a UC 
orchard crops advisor found unusual leaf 
symptoms in an almond orchard straddling 
the Merced-Madera county line. Infected 
leaves on the nonpareil, Monterey and Fritz 
varieties had yellow spots with orange to 
dark red-brown centers. The disease has 
been found to date in Madera, Merced, San 
Joaquin and Stanislaus counties. Officials 
say it likely entered the state on imported 
plant material.
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Roofing • fencing • Plywood • Siding

HaRdwaRe • inSulation • windowS • o.S.B.

Denair Location: (209) 632-2494
Riverbank Location: (209) 869-4424
www.DenairLumberCo.com

As another membership service, Farm Bureau members are of﻿fered FREE classified advertising in the Stanislaus 
Farm News. Ads must be 18 words or less and only one ad per month per membership (membership number 
required.) Ads may be MAILED to the Stanislaus Farm News, or BROUGHT to the SCFB of﻿fice, 1201 L Street, 
Downtown Modesto. NO PHONE-IN OR FAX free ads will be accepted. Free ads are restricted to farm machinery 
or equipment or unprocessed farm products. Farm jobs wanted or of﻿fered will also be accepted. No real estate 
ads and no commercial items or services will be accepted. 209-522-7278

FREE ADS FOR FARM BUREAU MEMBERS

Classified Ad's $4.40 per run.
COPY DEADLINE: MONDAY 12 NOON

Sale Alfalfa. Best price, great 
quality. Bigger Bales especially 
suited to horses. Cook Valley 

Angus Ranches Modesto 209 996 
7365 & Available May- Oct

REPLACEMENT WINDOWS CUT 
YOUR ENERGY BILLS  ELIMINATE 

DUST & NOISE 
Lowest Prices Guaranteed! Largest Selection in the 

Valley! Windows, Doors, Skylights, Soundproofing, 

Licensed, Bonded & Insured. 

Visit Our Showroom: 

1050 Kansas Ave., Modesto

 Cal Comfort Insulating Windows, Inc.

Contractors Lic. #51317 Class C17B

209-527-1310 (TFN)

Wilson Portable Welding 
Structural • Fabrication • General 

Repair 
• Dairy Repair • Ag Repair

•Mobile - 765-3596 
• Shop – 524-3016 (TFN)

RATES: Display rates on request. Terms are cash. Ads should be paid for at time 
of first insertion or immediately after receipt of bill if order is placed by telephone 
or mail.
ERRORS: The Stanislaus Farm News will not be liable for more than one incor-
rect insertion. Errors must be called to the attention of the Classified Advertising 
Department not later than 4 p.m. on the Tuesday following publication of the ad. 
Claims for adjustment must be made within 15 days. We reserve the right to reject 
or revise any advertisement. 

120 SPECIAL NOTICES

Woodbridge Spraying
Field Spraying

Orchard Spraying
Backhoe

380-0727 (TFN)

1000 SERVICES

800 For Rent

1000 SERVICES

Brush Piles & Stumps
Hauled Away
Davis Agriculture 

209-670-5278

We haul Rock, Sand, Gravel, 
Demolition Clean Up & Removal, 

Tree Holes, Irrigation Lines & More. 
Lic. # 884701

Home-(209) 848-0538
Cell (209) 525-7715 (TFN)

300 Employment

RON MARTELLA
Custom Nut Harvesting
SHAKING, SWEEPING

AND HARVESTING
883-4819 or 883-0690

PROAG Commercial 
Ag. Spraying

Orchard, vineyard $ herbicide applica-
tions

209-613-6355 Pat, 209-678-8072 
Matt, 209-613-3227 Justin

Visit proag.webs.com

Service Mechanic, duties include 
greasing, changes air filters and oil, 
etc. Pays $15/hour with a harvest 
bonus. Must be willing to work 
6 days a week. Opportunity for 

longer employment based on job 
performance and experience. Call 

Jenn for more details: 209-648-7947

House for Rent
$1500.00 & Deposit $1700 

2 bedroom, 1 bathroom, Large 
kitchen & livingroom, Sinhle car 

garage, Riverbank
681-9286

METAL BUILDINGS
  Provided & installed, interior upgrades 
available, fully engineered, references 

available. 
Active Industrial Contracting
Michael Frost - 613-3548. 

Lic. #735904 (TFN)

Electrical and 
Refrigeration Service

No job to small. Troubleshooting, 
upgrades on home, ranch, dairy, and 

commercial buildings.
209-648-7748

1100 MISCELLANEOUS

LOW COST HOUSING Largest Inventory 
in Valley of Preowned Mobile Homes. Ap-
prox. 100 to choose from. Priced to fit your 
Budget. Transportation Available. DLR. 
209-632-0854.

Noeller Farm
farm & ranch management
Almond, Peaches, Walnuts
custom Almond & Walnuts

(209) 883-2417 or 
(209) 606-2084

Kenyon Organic Services
Organic Consulting Services

Crop and Livestock
Carol Kenyon
(209) 484-1097

ck.cattle23@gmail.com

Martin Reyes 
Land leveling, Discing Chiseling

Lice.#954989
(209) 605-4079

500 FARM EQUIPMENT

For Sale: 
Heavy Duty Ripper - $2500

Contact Arby: 209-505-0555 or text: 209-
602-1400

510 LIVESTOCK

Great Plains no-till corn planter 8-row 
model YP825A-0830

It has a john blue injection pump. 
Great condition. #22,000 OBO phone 

209-874-4042 or 209-765-6298

For Sale:
John Deere 5100ML low profile with Exact 

cab
Vrisimo flail mower – 12’ & 8’

PBM 500 gallon sprayer with electric valves 
(never used)

Durand Wayland 500 gallon sprayer
Domries float leveler – 12’

Call Joe: 209-404-3326

Verisimo Might Max fail mower. Model # 
SC-100 asking $5000

Orchard float roller 9ft wide asking $1000
Text or leave a VM 

209-505-1731

Need help with your Farm 
Labor? 

Call Lencioni Farm Services
209-537-2186

Spring tooth with attached following harrow. 8 
ft wide, 3 point hook-up asking $1000

Brush rake. Rear push. 9ft wide adjustable 
spacing for 4 or 5 forks asking $1000

Text or leave VM for 
209-505-1731

Dairy for Rent
Permitted for 614 Cows

With Flush and Freestalls 
400 head open heifer facility

Turlock, Ca
Call 209-678-2632

Estate Sale
Farm Equipment

Antique Automobiles
Call: 209-988-1583

Trailer axle with 
springs $50, has two 
new tires 80" tread, 
Call 209-537-9491

Wanted:
Cash paid for OLD Barn and 

Shop items; vintage tools, 
unwanted junk, old bottles & 

oil cans
209-774-6582

Premier California Properties
Ag/Investment Properties

Marcus Haney
Realtor #01917446

Contact me at 209/605-6727
www.premiercaproperties.com

Orchard & wild land tree 
piles. Smokeless 

conversion to biochar on 
site. Davis Agriculture 

(209) 670-5278

Hampton Ranch, CA
Almond, walnut, kiwi grower

Almond Firewood
150-20 lb. trays of kiwi fruit

$25/tray = $1.20/pound
No minimum required, 

Delivery available
(209) 648-3249 or (209) 874-4894

3/4 inch METAL PIPE, 10 FOOT 
SECTIONS, 700 PCS.
Tom (209) 402-9870 or 

Bob (209) 402-9873

Selling Wheat hay, 
$7/bale

Discount for large quantities
In the Modesto & Denair area

Call Sheldon if interested,
209-669-6104,
Leave Message

For Sale
’67 2T Chevy Truck w/16’ Bed, 21’ Trailer 

$12,000
‘60s Yale 5k Forklift $6,000

Bin Trailers $1,500/ea
Contact: 209-988-0700
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The Largest Selection of Heavy Duty Shop Tools and Machinery In Northern California

Modesto (209) 529-8984          Turlock (209) 632-2315
512 River Road                      712 Lander Avenue

RAYCO INDUSTRIAL SUPPLY
Locally Owned and Operated Since 1969

Air Compressors

Steam and High Pressure Cleaners 
Metal Working Tools and Machinery

Automotive Tools and Equipment, Shop Heaters and Coolers
Hand Tools, Abrasives, Saw Blades and Safety Supplies
Power Tools, Wood Working Tools and Machinery

Used Tool and Machinery Dealer
Sales and Service
California Contractors License 708487

6.5" x 3"

Phil Rumble:  
(209) 996-1517 
Matt Rumble:  
(209) 996-8161

Topping    Hedging 
(Fall 2021: Hedging Down to 2’)

Skirting

Dual Mechanical 
Brush Stacking

Almond/Walnut 
Conditioning

Orchard 
Management

Labeling Lab-Grown Meat

Source: Sabrina Halvorson
National Correspondent / AgNet Media, 
Inc.

Ag leaders and various 
advocacy groups around the 
nation continue to take on 
the topic of lab-grown meat. 
Speaking at the Nebraska 
Governor’s Ag and Eco-
nomic Summit, executive 
director of the Center for the 
Environment and Welfare, 
Jack Hubbard, pointed out 
the bipartisanship of the 
issue.

“Different states have taken 
different approaches, so 
Florida and Alabama have 
outright banned it. And you 

know, I think it’s of note that after Gover-
nor DeSantis banned lab-grown meat in the 
state, Senator Federman, who really doesn’t 
align politically at all with Ron DeSantis, 
came out and applauded him and said that 

this is the one thing the two of them would 
agree on-that we shouldn’t be feeding 
people lab-grown meat,” he said. “So, this 
truly is a bipartisan issue. It tends to get the 
attention of both Republicans and Demo-
crats, especially people from agriculture 
states.”

He said full bans are not the only option, 
but precise labeling is important. “The 
lab-grown industry wants it to be labeled 
as cultivated, which pulls better with con-
sumers, and I think is inherently confusing. 
Whereas we and other groups believe that 
lab-grown meat is the real literal definition 
that ought to be on packages,” Hubbard 
said. “So, there’s a fight going on in many 
state houses about what you call this stuff 
and how you label it. And frankly, the lan-
guage we use and adopt around this new 
novel sector will probably dictate its suc-
cess, or lack thereof, with consumers.”
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2024 Turlock FFA Fair Results

Thurman Award Recipient - The Thurman 
award is presented to the 4-H Club and 
FFA Chapter representing the most diver-
sity of projects within their program. The 
five components include: Chapter Group, 
Showmanship, Clean Barn, Still Exhibits 
and Outstanding Exhibitor.

Poultry Exhibition Show
* Kathryn Gutierrez - 1st Advance Show-
manship, 1st Small Animal Master Show-

manship
* Jasmin Sanchez - 2nd Intermediate Show-
manship
* Juan Fregoso - 1st Novice Showmanship

Poultry Meat Bird Show
* Novice Showmanship: 4th Christina Da 
Silva, 5th Anea Peralta, 8th Denton Walters
* Diego Peguero - 2nd Advance Showman-
ship
* 2nd Place Chapter Group
* Poultry Clean Barn

Turkey Meat Bird 
Show
* Jaden Loflin - 5th 
Novice showman-
ship out of 86 
exhibitors
* Brylinn Haley - 
6th Intermediate 
Showmanship
* 3rd Place Chapter 

Group

Swine
* 5th Place Chapter Group
* Sydney Max - Reserve Champion AOB
* Logan Homen - 6th place Intermediate 
Showmanship
* Regan Homen - 6th place Advanced 
Showmanship

Rabbits
* Aurora Nix - 8th Advanced Showmanship
* Peyton Bruce - Outstanding Rabbit Ex-
hibitor
* Rabbit Clean Barn

Sheep
* 4th Chapter Group
* Brylin Haley - Supreme Champion Market 
Lamb, 4th Advanced Showmanship
* Paige Schmidt - Supreme Champion Ewe, 
4th place advanced breeding showmanship
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PBM Supply & MFG., INC.
Quality Agricultural Spray Equipment, Parts and Supplies

www.pbmsprayers.com       www.pbmtanksupply.comSince 1969

PBM Supply & Manufacturing is a local agricultural manufacturing company 
that specializes in the design and construction of sprayers, tank trailers, 
and chemical handling equipment. Give us a call to find a dealer near you.

-Sprayers-   -Tanks-   -Liquid Delivery Trailers-   -Parts & Accessories-          

Fowler Store
877-688-1334
3732 S. Golden 

State Blvd.
Fowler, CA 93625 

HAV Self-Propelled Sprayers Chemical Mixing Trailers

Injection PlatesWalking Beam Sprayers

UTV Sprayers Parts, Accessories, Repair Kits & More

Meat Goats
* Meat Goat Clean Barn
* 3rd Place Chapter Group
* Daniel Sanchez - Reserve Champion Mar-
ket Meat Goat

Beef
* 1st Place Chapter Group
* Yesenia Mora - 7th place True Novice 
Showmanship
* Jaden Loflin - 9th place True Novice 
Showmanship
* Olivia Barletta - 3rd Place Intermediate 
Showmanship
* Landen Cripe - 3rd Place Advance Show-

manship, 3rd overall haired steer, 1st class 
heifer calf, 3rd overall registered female, 
Champion pair of females, Grand Cham-
pion bred and owned, Outstanding Beef 
Exhibitor

Dairy 
* Betsy Theis - Reserve Champion FFA Milk 
Cow, 1st place showmanship
* Mayci Lozano - Supreme Champion Milk 
Cow, 4th place registered showmanship, 
5th place grade showmanship
* George Gioletti - 4th place showmanship, 
Reserve Champion Grade Heifer
* Chloe Chapman - 3rd Showmanship, 

Grand and Reserve 
Grand Champion 
Registered Heifer, 
Reserve Supreme 
Champion Heifer, 
Outstanding Dairy 
Exhibitor, Out-
standing Holstein 
Exhibitor
* Jon Chapman - 
2nd Showmanship
* Jace Estacio - Re-
serve Grand Regis-
tered Bull

* 2nd Registered Chapter Group
* 1st Grade Chapter Group
* Dairy Clean Barn

Horse
* Betsy Theis - 4th showmanship, Outstand-
ing Horse Exhibitor
* Talia Stagi - 2nd showmanship
* Vivis Romo - 7th showmanship
* Avery Bettencourt - English Division All 
Around 1st in every class

Agriculture Mechanic Projects
* Caleb Wilson - Outstanding Refurbished 
Project, Outstanding Ag Mechanics Exhibi-
tor
* Hans Tyson - Outstanding Ag Mechanics 
Unique Design/Safety Device
* Tyler Gonzalez - Outstanding Ag Mechan-
ics Most Interesting Contrivance
* Owen Miller - Ag Mechanics Proficiency 
in Welding

Horticulture
*1st Place Landscape - “Dude Ranch”
* Liliana Cabrales - Outstanding Ag Horti-
culture Exhibitor
* Maya Barnwell - Outstanding Horticul-
ture Exhibitor 206 Total Exhibitors
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Boyett Petroleum
209.577.6000 | Boyett.net

601 McHenry Ave, Modesto, 95350

MIKE HEINRICH

209.312.4011 | MHeinrich@boyett.net

Inventory Management Competitive 

Pricing
On Time Delivery

Gas, Diesel, Renewable Diesel, and 

Red Diesel Available

Agricultural Commercial Fuel

Truck & Trailer Delivery

Bobtail Loads Available

Agricultural Education: In the Classroom, 
At Home and On the Farm

By: Zippy Duvall, AFBF President

As a father and now a grandfather, one of the most bittersweet 
moments is watching your kids and grandkids climb onto the 
bus for the first day of school each year. While it’s easy to feel 
a bit sad that time is moving too fast, there is a swell of excite-
ment for all they’ll embark on in the new school year.

The start of a new school year is also a prime opportunity to 
sow the seed of agricultural education for the coming school 
year. These seeds will help our students grow a deeper un-
derstanding of and appreciation for the role agriculture plays 
in our lives. As generations become further removed from the 
farm, the gap between agriculture and consumers widens. 
That’s why agricultural education is so critical – it bridges that 
gap and shows our next generation everything agriculture has 
to offer.

At Farm Bureau, we’re already working to fill this gap head-on 
through the American Farm Bureau Foundation for Agriculture. 
Our Foundation is continually working to raise awareness and 
understanding of agriculture by providing resources for educa-
tors, tools for parents to use at home and opportunities for Farm 
Bureau members to volunteer in their local schools.

For educators and volunteers, the Foundation offers a wide 
array of resources designed to bring agriculture into the class-
room in meaningful and engaging ways. On the Foundation's 
website, you’ll find lesson plans, games, activities and videos, 
all crafted to be accessible and applicable for a variety of grades 
and class sizes. Each resource is thoroughly researched, written 
by education specialists and reviewed by subject matter experts, 
so teachers can feel confident in their accuracy. There are also 
scholarships and training programs such as On the Farm STEM 
training to help educators feel more equipped in their mission 
of agricultural education.

See "Classroom" on page 12
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YOUR
FUTURE
GROWS
HERE.

The change in agriculture today is just a 
glimpse of what lies ahead. It’s why, more 
than ever, we are committed to being the 
partner you can trust, who understands 
your needs and delivers value to help you 
achieve your goals.

Wherever agriculture goes, we’ll be there, 
alongside you, as you lead the way.

COMMITTED TO 
SERVING YOUR NEEDS.

Visit agloan.com/growyourfuture

A Part of the Farm Credit System.          Equal Opportunity Lender.

Your future grows here
SCAN ME

GROW YOUR AG BUSINESS
At the Central Valley Business Expo

Network
Meet exhibitors offering tools
and services to boost your
agricultural operations.

Learn

November 7, 2024 | Modesto Centre Plaza

Sponsored by

Participate in dynamic sessions
that tackle the challenges and
uncover the opportunities in
today’s business landscape.

Build

REGISTER AT

Build valuable relationships with
peers and cross-industry partners.

Exhibitor Booths

Network with
Industry Leaders

Panel Discussions

Business Resources

Educational Sessions

Pesticide Continuing
Education Classes

info@centralvalleybusinessexpo.com

cvbexpo.com

1000 L Street, 
Modesto, California 95354

Central Valley Business Expo - November 7, 2024

The Central Valley Business Expo stands as a premier platform for busi-
nesses to showcase their products, services, and innovations. With a com-
mitment to fostering growth and collaboration, the expo brings together 
a diverse array of industry leaders, entrepreneurs, and professionals. At-
tendees can engage with cutting-edge ideas, forge valuable connections, 
and gain insights from experts. Through this annual event, the Central 
Valley Business Expo plays a pivotal role in driving economic advance-
ment, knowledge-sharing, and networking opportunities for businesses 

across the region.

Agenda includes: Pesticide continuing education, marketing, Cal OSHA 
insights, networking, human resources and more. Farm Bureau will be 
featured in the Resources Center.  Learn more at https://cvbexpo.com/
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Strategic Priorities

The Heart of All ABC Marketing

The No. 1 strategic priority of the Almond Board of California is building
long-term worldwide demand for California almonds. More than 80% of
the Almond Board’s funding goes to driving global demand. The current
market portfolio consists of the following 10 markets. 

DRIVING DEMAND FOR CALIFORNIA ALMONDS

Almonds are a clear leader among nuts for their numerous health
benefits. This strong “health halo” is based on 30-plus years of the
Almond Board-funded nutrition research.  Communicating these
health benefits is at the heart of our marketing. The Nutrition
Research Committee is now investing in new health areas like skin,
gut, exercise, immunity, and mental health, aiming to further boost
almond consumption.

Drive Global Demand

Support a Favorable Trade and Regulatory
Environment

Maximize Industry Efficiency

Optimize Organizational Potential

Scan the QR
code to learn
more about
how ABC
drives demand
for California
almonds:

From "Classroom" on page 10

For parents, the Foundation provides 
numerous resources to 
help teach kids more about 
agriculture at home. A 
great way for parents and 
kids to learn together is 
with ag-accurate children’s 
books, published through 
the Foundation’s Feeding 
Minds Press. These books 
help share the world of 
farming in fun and unique 
ways, so whether you’re 
reading about Chuck 
and his ice cream wish or 
learning about The Soil in 
Jackie’s Garden, you can 
help your kids develop a 
stronger love for reading 
and a deeper understand-
ing of agriculture. Also, 
September 6, is National 
Read a Book Day, which is 
the perfect time to explore 

what Feeding Minds Press has available. 
Maybe your family will even end up 
starting a new tradition around it.

For Farm Bureau members who are look-
ing for a way to give back, there are nu-
merous opportunities to promote agri-
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(209) 634-9484
eltappraisers.com

info@eltappraisers.com

         Fax: (209) 634-0765

Providing Full Service Agricultural Valuation Products

  

   

Edwards, Lien & Toso, Inc.
Agricultural Appraisal Services

Alyssa L. Haines
Jason L. Edwards
George L. Morasci
Stephanie J. Bengard
Kay J. Austin
Mary Anne Dores
Kyle E. Dalrymple, ARA

Tiffany L. Holmes, ARA
Martin Seanez, ARA
Richard L. Kilgore, ARA
Anthony J. Toso, ARA
Jeffrey A. Lien
Randal H. Edwards, ARA

8408 N. Lander Ave., Hilmar, CA 95324

cultural education in your community. 
A great way to start is by reaching out to 
your county or state Farm Bureau to see 
what opportunities may already be avail-
able. And if there aren’t any, I encourage 
you to start something new. Consider 
volunteering to do an accurate ag book 
reading at your local elementary school 
or library, organizing a farm tour or even 
setting up a booth at the county fair or 
another community event to talk about 
agriculture. Another simple way to start is 
by donating books and resources to sup-
port local teachers or sending a message 
to your local library requesting Feeding 
Mind Press books.

The Foundation relies on generous sup-
porters like you. And if you are looking 
for another meaningful way to contribute, 
then I also invite you to consider making 
a donation to continue our excellent ag 
literacy work.

Whatever way you choose to volunteer 
or donate know that your efforts are truly 
making a difference to our young folks. 
On behalf of the Foundation Board and 
staff, I want to say thank you to the thou-
sands of volunteers and donors across 
the country working with us to advance 
agricultural education!

As we enter this new school year, let’s 
remember that the future of agriculture 
depends on today’s students. Farm Bu-
reau and our Foundation are committed 
to this mission, but it takes a collective ef-
fort to ensure that agricultural education 
remains a priority in our school and com-
munity. Whether you’re an educator, a 
parent or a Farm Bureau member looking 
to give back, there’s a role for you to play. 
Let’s take this “back to school” season as 
an opportunity to inspire young minds 
and work towards ensuring the legacy of 
agriculture is instilled in our next genera-
tion.
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bankofstockton.com

Helping you forge
new paths since 1867.

From business loans for a growing venture to the latest in banking 
innovations like mobile banking, we’re proud to continue the philosophy 
of knowing our customers and meeting their unique needs. 

W I T H STA N D I N G  T H E  T E ST  O F  T I M E ®

BANK OF STOCKTON

August 12th marks our 157th Anniversary of providing 
strength, safety and the best in personalized service 
to our customers and the communities we serve. 

Craft beer and extra-virgin 
olive oil
By Vicky Boyd

Craft beer and extra-virgin olive oil may 
seem alike an odd pairing at first glance. 

But the fourth and fifth gen-
erations of the Sciabica family 
have approached small-scale 
beer making with the same 
passion they’ve had for grow-
ing olives and making the best 
possible olive oils for the past 
88 years.

“We want to be known on the 
olive oil side of things and beer 
as well — if we can create the 
foothold for it —for quality,” 
said Craig Hilliker, Sciabica 
lead olive oil sensory analyst 
and more recently a certified 
beer quality and flavor analyst. 
“Currently, we’re the oldest ol-
ive oil producer in the U.S. and 
the most awarded in the U.S.”

The family’s journey into craft brewing 
began in 2016, when Andrew Sciabica and 
Hilliker approached Jonathan Sciabica, 
CEO of Sciabica Family California Olive Oil 
and Gourmet Foods and Andrew’s uncle, 

about possibly brewing beer. Both Andrew 
and Hilliker were home brewers and fig-
ured John, a craft beer fan himself, would 
go for their idea. 

“My uncle’s been a craft beer early adopter 
since Sierra Nevada Pale Ale was one of the 
first craft beers,” Andrew said. 

He and Hilliker proposed canning their 
craft beer and selling it in the company gift 
shop, which John approved. They would 
market it under the Track 424 Brewery 
label, paying homage to the railroad spur 
that runs on the north side of their property 
on Yosemite Boulevard.

But when they priced out the cost of set-
ting up a commercial brewery, Hilliker said 
their plans “got totally denatured, no pun 
intended.” Instead, they turned to a small-
scale home brewing set-up with tanks 
about the size of a commercial coffee urn.

Not being professional breweries, nei-
ther knew some of the finer points, like 
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See "BREWER" on page 18

how water sources 
may bring differ-
ent chemistries to 
the beer. They also 
had problems with 
consistency from 
one batch to an-
other, which made 
replicating a recipe 
difficult. 

‘Bob the Brewer’ 
elevates offerings

Enter Bob Prof-
fitt, a professional 
brewer who earned 
a bachelor’s degree 
in fermentation sci-
ence with a brewing 
focus from Oregon 
State University. He 
had spent the past 
10 years as a brewer 
with Dogfish Head 
Brewing, Sam Ad-
ams Brewery and 

Southern Pacific Brewery.

Proffitt moved to Modesto more than two 
years ago when his wife took a job with a 
local winery. He had been commuting to a 
Bay Area brewery when his wife, who had 
met Hilliker during an olive oil sensory 
class, introduced the two.

“We met Bob and knew we would have the 
ability to scale up faster and do research 
and development faster with him,” Hilliker 
said. Proffitt started as brewmaster in July 
2022.

“Bob really took us to that next level,” An-
drew added. 

They then purchased a 3.5-barrel nano-bre-
whouse system, an already-plumbed all-
inclusive set of small stainless steel tanks 
built on a pallet-like frame. 

Birth of a taproom

With Proffitt at the helm, the brewery 

For customers who want to try several beers at one sitting, 
Track 424 offers flights of four.
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When Visit Modesto shares the stories of the Central
Valley with people all over the world, we can't help
but boast about the Culture of Agriculture. 

From the Modesto Symphony to the Children’s
Museum, Graffiti Summer to the Almond Blossom
Cruise, none of it would be possible without the hard
work and generosity of the ag community here. 

So, from Visit Modesto and the 6,700 hospitality
workers, thank you for helping to make our
community incredible!

FOLLOW US | CALL US | VISIT US

visitmodesto.com | 209.526.5588
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STANISLAUS COUNTY 

BREWERIES
Persuasion Brewing Company
Contentment Brewing Company
18Seventy Brewing Co.
Five Eye Brewing 
Blaker Brewing 
Track 24 Brewery & Taproom
Black Orchid Brewing
Dust Bowl Brewing Co. Brewery
Taproom
Dying Breed Brewing 
Last Call Brewing Co.

Breweries, Taprooms & Wineries  

TAPROOMS
The Brass Tap
The Doghouse Taproom 
Chinn's International
Churchkey
Commonwealth 
Foodfix Butcher & Baker 
10 East Kitchen & Taphouse

WINERY/RESTAURANT
Bronco Wine Company
Marsella Family Vineyards
Camp 4
Stewart & Jasper
Galletto
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*0% Down, 0% A.P.R. financing for up to 48 months on purchases of select new Kubota M4N or M5N 
Series equipment from participating dealers’ in stock inventory is available to qualified purchasers 
through Kubota Credit Corporation, U.S.A.; subject to credit approval. Example: 48 monthly payments of 
$20.83 per $1,000 financed. Some exceptions apply. Terms subject to change. Offers expire 09/30/24. 
This material is for descriptive purposes only. Kubota disclaims all representations and warranties, 
express or implied, or any liability from the use of this material. For more information, see Dealer or go 
to KubotaUSA.com. † For complete warranty, safety and product information, consult your local Kubota 
dealer and the product operator’s manual. Power (HP/KW) and other specifications are based on various 
standards or recommended practices. KCDA-04-Garton Wine Farm Bureau-1

$0 DOWN, 0% A.P.R. FINANCING FOR UP TO
48 MONTHS ON SELECT NEW KUBOTAS!*

 1-877-TRACTOR
GartonTractor.com

Partners Partners 
in Wine!in Wine!

 M5N-111HDC12
• 108.2 Gross HP,† 4-Cylinder
 Kubota Diesel Engine
• Standard: 12F/12R,
• Option: 24F/24R
• Cab Model

 Lic 0499798

  "Proudly celebrating over 50 years of excellence in our industry" 

        Bobby Rosa 
     (209) 856-8820  

      brosa@rppins.com

Leroy Rocha 
(209) 856-8839 

lrocha@rppins.com

Lucia Farao 
(209) 856-8846    

  lfarao@rppins.com

  Jeff Wolf 
(209) 856-8821

jwolf@rppins.com

  Leslie Machado 
(209) 856-8814

  lmachado@rppins.com

Tammy Gray
(209) 856-8885 

tgray@rppins.com 

Rosie DeLaCruz 
(209) 856-8840  

rdelacruz@rppins.com

Call us today for a personalized Insurance Consultation! 

(800) 399-7473 • (209) 854-2000 • www.rppins.com

celebrated its first birthday in August 2023. 
Then talk turned to opening a taproom, 
where Track 424 could introduce local 
craft beer drinkers to their offerings. It 

From "BREWER" on page 15 also would be a casual place where people 
could stop in after work for a beer or meet 
for social activities like board games or 
watching football on the big-screen TVs.

They converted what had been a classroom 
used for meetings 
and olive oil sensory 
classes adjacent to 
the Sciabica gift shop 
into the taproom. A 
large sliding door 
separates the two and 
can be shut when the 
taproom is closed or 
when classes are in 
session. The taproom 
can still host olive oil 
tastings and classes.

The conversion was 

put to its first test in September 2023 when 
Track 424 hosted a ticketed four-course 
beer-pairing dinner catered by Chef Tye 
Bauer of Bauer’s and Bauhaus.

The taproom soon opened to the public 
with three beers pouring year-round: On 
the Bright Track Hazy IPA, Chug Along 
Crispy Pilsner and Hopomotive Double 
IPA. A few more seasonal brews are in 
rotation, including the upcoming Märzen, 
a full-bodied, less hoppy lager associated 
with German Oktoberfest.

Proffitt also is involved in occasional col-
laborations like Lil Mo' Love Session Hazy 
IPA, which Track 424 recently brewed 
along with Persuasion Brewing of Modesto.

In addition, they may have a limited pilot 
beer on tap that allows Proffitt to experi-

Brewmaster Bob Proffitt (standing) talks to a table of cus-
tomers who came in to taste flights of beers.
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321 Spreckels Ave.  Manteca, CA 95336     (209)  522-3271      Highway 33 Patterson, CA 95363

PARTS |  SERVICE |  SALES |  LEASING |  RENTALS |  USED EQUIPMENT |  NEW EQUIPMENT

ALSO HANDLES
AGCO HESSTON HAY EQUIPMENT
COMPACT TRACTOR RENTALS
PEERLESS DRYING EQUIPMENT
DONALDSON FILTER

SCHMEISER TILLAGE/ORCHARD EQUIPMENT
JAYLOR FEEDING EQUIPMENT
PARTS & SERVICES ON MOST BRANDS OF EQUIPMENT

ment. For non-beer drinkers, Track 424 
offers craft brew cocktails like Lavender 
Haze, a blend of lavender, mint, lime juice 
and pilsner.

Since they opened the taproom, Hilliker 
said they’ve had food trucks come on 
Fridays and Saturdays. But many are not 
reliable and don’t show up when they said 
they would. To provide patrons with food 
they can count on, he said they have an on-
site kitchen in the works.

This spring, the Sciabicas planted six rows 
of hops — three of the Cascade variety and 
three of Cashmere —at the family’s farm 
along Dry Creek about a mile from the 
brewery. This is the same ranch that com-
pany founder Nicola “Nick” Sciabica pur-
chased in 1925 and where he planted his 
first olive trees.

The hop vines will produce a limited num-
ber of cones this year and won’t be in full 
production for another two years. Neverth-
less, Proffitt already has plans to use them 
in upcoming beers. One is an all-West-
Coast beer that includes water from the 
family farm’s well and California-grown 
malted barley from Admiral Maltings in 
Alameda.

Complementary pairings

Track 424 already is gaining recognition in 
competitions for its quality, but the craft 
brewery has a long way to go to garner the 
myriad awards bestowed upon the family’s 
extra-virgin olive oils. 

This year, Chug Along Crispy Pilsner took 
third in the kellerbier or zwickelbier cat-
egory in the California State Fair Commer-
cial Craft Brew Competition. The family’s 

olive oils, on the other hand, this year took 
best of class in the flavored co-milled garlic 
category in the state fair’s extra-virgin olive 
oil competition. Sciabica also earned four 
golds, three silvers and a bronze.

“Everything we sent was awarded,” Hil-
liker said of their olive oils.

Adding craft beer and the taproom also is 
paying dividends to the family’s core extra-
virgin olive oil business.

“We had a huge challenge with the olive 
oil business connecting with anyone under 
45 years old,” Hilliker said, adding craft 
beer lovers tend to be on the younger side. 
“Craft beer attracts them and gets them in-
terested in olive oil. The gift shop has seen 
60% year-over-year sales increases. We’re 
seeing unbelievable growth because we 
have so many new people coming here for 

the first time.”

The Track 424 Brew-
ery and Taproom 
is open 4-8 p.m., 
Thursday; and noon-
8 p.m., Friday and 
Saturday. It is locat-
ed at 2150 Yosemite 
Blvd., Modesto. 
Their year-round 
beers are also avail-
able at a handful of 
Stanislaus County 
retailers and restau-
rants.



20 — Stanislaus Farm News August 30, 2024

Serving Stanislaus & 
Merced Counties

8016 Winton Way, Winton

Since 1986
•State of the Art Equipment

•80’ Truck Scale
•Maximized Returns

•Owner Operated
•Inshell line complete with 

Satake color sorter
•High Capacity dryer for bin 

or bulk loads

Peter Verdegaal 
209-628-1008

Office 
209-356-0210

Almond Alliance Announces Alexi 
Rodriguez as New CEO

TURLOCK, CA—The Almond Alliance 
is proud to announce the appointment of 
Alexi Rodriguez as its new Chief Execu-
tive Officer, effective January 2025. With a 
distinguished career in the almond indus-
try and a deep commitment to agricultural 
advocacy, Rodriguez will lead the Alliance 
into its next chapter of growth.

“We are thrilled to welcome Alexi Rodri-
guez as the next CEO of the Almond 
Alliance,” said Blake Vann, Chair of the 
Almond Alliance. “Her proven leader-
ship and deep understanding of the 
almond industry make her the ideal 
choice to guide our organization into 
the future. Alexi has been a steadfast 
advocate for the industry, and we are 
confident that under her leadership, the 
Almond Alliance will continue to thrive 
and champion the interests of our mem-
bers.”

Rodriguez brings over 15 years of ex-
perience in the industry, having served 
in various high-impact positions, in-
cluding Chair for the Almond Board 
of California (ABC) and Director of 

Operations for Campos Broth-
ers Farms. Her leadership has 
driven strategic growth, opera-
tional efficiency, and innovation 
across the industry. Beyond her 
operational roles, Rodriguez 
has strongly advocated for the 
almond industry on regulatory 
and compliance matters.

“I’m excited and honored to 
be selected to lead the Almond 
Alliance,” said Alexi Rodriguez. 
“I’m looking forward to utilizing 
my knowledge and experience to 
advocate for this great industry 
and connect with industry mem-
bers as we navigate the chal-
lenges ahead.”

Rodriguez’s appoint-
ment follows an extensive 

search process, underscoring the 
Almond Alliance’s commitment to 
finding a leader who embodies the 
organization’s vision and values. 
Her leadership is expected to bring 
fresh perspectives and strategies to 
strengthen the Alliance’s role as the 
voice of American almonds. Rodri-
guez is uniquely positioned to lead 
the Almond Alliance as it continues 
to promote the interests of its mem-
bers and drive the industry toward a 

sustainable and prosperous future.

###

About the Almond Alliance
Almond Alliance is the leading authority 
in state and national policy, champion-
ing American almond farmers, industry, 
and community for the continued global 
growth, innovation, and success of Ameri-
can almonds and agriculture.
Established in 1980, the Almond Alliance 
is a non-profit trade association with a lo-
cal and international network of almond 
processors, hullers/shellers, growers, and 
allied businesses. The Alliance is dedicated 
to providing resources and solutions for 
our members, ensuring industry success 
and growth opportunities. Learn more at 
almondalliance.org. 
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‘A real wake-up call’: H5N1 
bird flu the latest challenge 
facing U.S. dairy farmers 

The following information is provided by 
Nationwide®, the #1 farm and ranch in-
surer in the U.S.*

U.S. dairy farmers are well-
acquainted with challenges, 
from market volatility to indus-
try consolidation and shifting 
consumer preferences. Now, a 
new hurdle has emerged that 
could transform herd manage-
ment practices: H5N1 bird flu on 
dairy farms.

While the virus is lethal to 
poultry, it poses a significant 
financial threat to dairy farm-
ers. Bird flu in dairy cattle could 
necessitate operational changes 

to prevent or minimize the impact of these 
disruptions to production.
What is the bird flu?

Federal testing confirmed H5N1 in dairy 
cows — Highly Pathogenic Avian Influenza 

(HPAI) H5N1 — in March 2024. 
The discovery marked a first, the 

zoonotic transmission of the virus from 
birds to dairy cattle and later, farm work-
ers. The virus normally infects domestic 
and wild bird species. It’s “highly conta-
gious” and often fatal for birds. It’s rarely 
fatal for cattle and humans and often lim-
ited to flu-like symptoms, but other animals 
— namely hogs — may be more susceptible 
to severe, potentially mortal symptoms. 
That’s got a lot of attention on how dairy 
farmers respond to the bird flu threat. 

How does bird flu affect dairy farms? 
For dairy farmers, the bird flu can cause 
financial losses from:
•	 Decreased milk production and the 
inability to meet contracted milk deliveries
•	 Higher production costs
•	 Costs to add biosecurity measures to 
a farm
•	 Replacing cows lost or that see sharp 
declines in milk output

“While dairy cows that have been infected 
with H5N1 generally 
recover well, it does dra-
matically limit milk pro-
duction, causing financial 
losses for producers with 
affected premises,” ac-
cording to a USDA report. 
How to protect dairy cows 
from H5N1
Those losses — and the 
costs dairy farmers may 
incur to test for and slow 
or stop the spread of 
H5N1 — were the mo-
tivation behind USDA 
expanding dairy farmer 
support in the wake of 
the virus. Historically, 
dairy farms don’t have the 
biosecurity measures in 
place that are more com-
mon on poultry and hog 
farms. 

“This is a real wake-
up call that we have to 
be more diligent with 

See "Dairy" on page 23
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YOUR 
LEGACY 
IS OUR 
LEGACY
inquire now! 
№ 1-844-DWN-TREE
DWNTREES.COM 
l f  @davewilson 

www.mid.org

MID keeps water working for you

The Power to Grow

SERVING OUR
AG COMMUNITY

• Dependable water supply

• Irrigation system improvements

• Promoting efficient water usage

• Sustainable use of the
   Tuolumne River 

Voracious Grasshoppers 
Threaten Western Rangeland 
and Crops

Source: American Farm Bureau 

When learning U.S. history, narratives of 
vast swarms of locusts ravaging millions 
of acres of farmland are often recounted. 
Not all grasshoppers are locusts, and the 
swarms aren’t quite as big as they were in 
the 1800s, but grasshoppers and Mormon 
crickets remain a persistent risk to agri-
culture in the West, inflicting significant 
damage to rangeland used for grazing and 
crops.

Almost 400 native species of grasshoppers 
inhabit the Western United States, though 
only a small fraction (about 12 species) are 
considered pests. Grasshoppers compete 
with cattle and other herbivores (including 
wildlife like deer and elk) for forage and 
are more likely to become a threat in areas 
with less than 30 inches of rainfall annually. 
They can consume up to 50% of their body 
weight each day in forage (while cattle 
consume 1.5-2.5% of their body weight). 
Put differently, just 30 pounds of grasshop-
pers will eat as much as a 600-pound steer 
raised for beef in a day. Grasshoppers are 
an even bigger menace to crop farmers and 
ranchers on public and private lands when 
drought conditions are added to the mix.

Grasshopper and cricket outbreaks not only 
result in the physical destruction of forage 
and crops but also contribute to soil erosion 
and degradation, disrupt rangeland nutri-
ent cycles and impede rangeland water 

filtration, which can have 
lasting impacts on range-
land ecosystems. Western 
landowners face heightened 
risks from grasshoppers due 
to the substantial amount 
of federally owned land in 
the region. Pest infestations 
on federal lands reduce the 
quantity and quality of for-
age available for those with 
public lands grazing leases. 
In the absence of grasshopper 
and cricket management on 

federal lands, insects can migrate onto pri-
vate lands, undermining the effectiveness 
of common private pest management ef-
forts. This movement from public to private 
lands complicates the control of these pests.

Literature on current economic impacts 
of grasshoppers on agriculture is limited. 
Generally, monetary losses either fall under 
the value of crops or rangeland consumed 
by insects that could no longer be sold 
on the market or consumed by livestock 
to produce meat or wool and the cost to 

treat populations that have reached pest-
concern levels. Some of the best available 
data comes from county agricultural com-
missioner disaster reports in California that 
indicate more than $52 million in losses in a 
single county in one year.

A recent Market Intel analysis only scratch-
es the surface in terms of describing these 
economic damages due to the limited 
data available and isolated surveying. Ef-
forts to manage and mitigate grasshopper 
populations, led by USDA’s Animal and 
Plant Health Inspection Service through 
the Rangeland Grasshopper and Mormon 
Cricket Suppression Program, involve so-
phisticated monitoring and targeted treat-
ments. Continued coordination and efforts 
among the federal government, states and 
private landowners is essential to safe-
guarding the livelihoods of farmers and 
ranchers against these small but hungry 
pests.

Daniel Munch is an economist at the Amer-
ican Farm Bureau Federation.
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biosecurity. You can’t even go into a hog 
farm today without showering in first,” 
said Nationwide Senior Dairy Consultant 
Dan Rice. “On most dairy farms, you don’t 
even have to sanitize your boots. We need 
to be more mindful of biosecurity by add-
ing things like this to our farms.”

Minimizing farm entry points and limiting 
access to only workers, veterinarians and 
other essential people can help keep the 
virus away from a dairy farm. 

“Hauling cattle from multiple farms to a 
sale barn, for example, is one way to spread 
the virus easily. You can help prevent this 
risk by locating a loading area where you 
can move cattle so a truck isn’t driving onto 
your main farm,” Rice said. “I have seen 
dairy farms with five entry points. That 

From "Dairy" on page 21

makes it extremely difficult to control ac-
cess. Though it’s not always easy, one entry 
point is ideal.”

Create a ‘culture of safety’ for bird flu 
These steps — on top of regular herd health 
monitoring, securing feed from reliable 
suppliers and creating a plan for if the bird 
flu does show up on your farm — can help 
farmers be ready. That readiness will go a 
long way to keeping the virus away from 
not just dairy cows but other livestock like 
hogs that may be more endangered by the 
bird flu. 

“Create a culture of safety to keep your 
farm safe for your families and workers,” 
Rice said. “In the case of H5N1, that culture 
needs to be about safety and biosecurity to 
prevent the disease from spreading.”

Rice recommends making sure you’re in 
regular contact with your veterinarian in 
case testing becomes necessary. It’s also a 
good idea to stay in touch with your risk 
management partner. Talk to your Nation-
wide Farm Certified agent to see what you 
can do to build a culture of safety on your 
dairy farm. 

Visit AgInsightCenter.com for more re-
sources and expert tips to help you run a 
successful business and maintain the safety 
of your operation. 

*A.M. Best Market Share Report 2023. 
Nationwide, the Nationwide N and Eagle, 
and Nationwide is on your side are service 
marks of Nationwide Mutual Insurance 
Company. © 2024 Nationwide
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The Renaissance of Wine and 
Brew in California's Central Val-
ley and how Digital Marketing 
Takes Center Stage

Written by Kathryn Kim Ramos, Sisbro 
Innovation Website and Digital Marketing 
Consultant

California’s Central Valley, a region re-
nowned for its agricultural bounty, is ex-
periencing a vibrant renaissance in its wine 
and brewing industries. In recent years, 
local entrepreneurs and traditional farm-
ers have begun to rediscover the art of hop 
growing and craft brewing, complementing 
the well-established vineyards that have 
long produced some of the state’s most 
celebrated wines. The resurgence of these 
industries has been significantly bolstered 
by strategic digital marketing and the effec-
tive use of optimized websites.

Revival of Hop Growing and Craft Brewing
The Central Valley’s resurgence 
in hop growing marks a return 
to its agricultural roots, with 
local farmers and new entrants 
embracing the crop due to its 
profitability and the booming 
demand for craft beer. This 
trend is supported by a grow-
ing number of small breweries 
popping up throughout the re-
gion, from Modesto to Fresno. 
These breweries often empha-
size local ingredients, including 
freshly grown hops, which ap-
peal to consumers interested in 
sustainable and locally sourced 
products.

Similarly, the wine industry 
continues to thrive, driven 
by the Valley’s ideal climatic 
conditions for vineyards. The 
wines produced here, known 
for their robust flavors and 
high quality, compete on both 
national and international 
stages. This resurgence in both 
sectors is not only enhancing 
the local economy but also in-

creasing tourism, with more visitors drawn 
to the area for tastings and tours.

The Role of Digital Marketing

Digital marketing has been a game changer 
for the wine and brewing industries in 
the Central Valley. In an era where online 
presence is crucial, having a well-optimized 
website can make a significant difference in 
how a brewery or winery is perceived and 
how well it can attract and retain custom-
ers. An optimized website serves multiple 
functions: it enhances visibility in search 
engine results, provides essential informa-
tion about the products and experiences 
offered, and acts as a platform for e-com-
merce.

Breweries and wineries use their websites 
to tell their story, highlight the unique-
ness of their products, and showcase the 
authenticity of their production processes. 
Through engaging content such as blog 
posts, behind-the-scenes videos, and virtual 

tours, these businesses can connect with 
their audience on a deeper level, build-
ing brand loyalty and encouraging repeat 
visits.

Social Media and Online Strategies

Further amplifying their online presence, 
many businesses in the industry leverage 
social media platforms to engage directly 
with their customers. Platforms like Insta-
gram, Facebook, and Twitter allow for the 
sharing of daily activities, harvest updates, 
and special events, creating a community 
around the brand. Social media also pro-
vides a way for businesses to receive imme-
diate feedback and interact with customers 
in real-time, which can be invaluable for 
building customer relationships and adjust-
ing business strategies based on consumer 
preferences.

Additionally, digital advertising and email 

See "Marketing" on page 26
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C O N S T R U C T I O N
&  R E A L  E S T A T E

T A X  
S E R V I C E S

A U D I T  &  
A S S U R A N C E

 

At Grimbleby Coleman, we’re more than advisors; 
we’re the architects of growth. With our deep 
roots and expert guidance, your business is always 
in skilled hands. We’re here to foster your success, 
adapting strategically to your ever-evolving 
business needs. Partner with us.

200 West Roseburg Avenue Modesto, CA 95350 | (209) 527-4220
gccpas.net

Grow Your Agricultural Business Online with
Sisbro Innovation!

Unlock Digital Success for Your Farm Exclusive Offer for 
Farm Bureau Members

Mention this ad for a complimentary website
evaluation and consultation. Let us help you sow

the seeds of your online success!

Visit
www.SisbroInnovation.com or

call  (800) 291-9102 to
schedule a consultation 

Nurturing Digital Growth for the Agricultural Industry!

Elevate your farm's online presence with Sisbro Innovation's expert website and marketing solutions.
Our Pay As You Go Website Program offers an affordable and flexible solution, allowing you to maintain a
strong online presence without a hefty upfront investment.
From website development to online marketing strategies, we specialize in helping agricultural businesses
thrive in the digital landscape.
Our team understands the unique needs of the agricultural industry, delivering tailored solutions that drive
growth and visibility.
With Sisbro Innovation by your side, your farm can reach new markets, attract customers, and increase
revenue.
Based in Modesto, CA, we're locally owned and operated, offering personalized service and support to our
fellow farmers.
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Event Schedule:
12pm-3pm: Kodoma Systems
display, Logging Equipment, 

& Expo Open
2pm-3pm: Speaker

Presentations

There will also be an
interactive EXPO Game,

and if you attend all booths
at the EXPO, you are

entered into a raffle to win
a great prize!

FREE
F A M I L Y
E V E N T

Check out our Facebook
event page for

information on food
trucks attending!

Speaker:
Senator Marie
Alvarado-Gill

CA State Senator 4th
District

SAT
2024

OCT  5 
2024

NATURAL
RESOURCES 

E X P O
SIERRA BUILDING

(209.586.7816 OR
TUCARE@MLODE.COM

 CONTACT TUCARE AT
FOR  MORE INFORMATION

AT THE MOTHERLODE 
FAIRGROUNDS

12
P
M
-3
P
M

PR E S ENTS

A n  e v e n t  f o r  y o u  a n d  y o u r  f a m i l y  t o  l e a r n  m o r e  a b o u t
o u r  c o m m u n i t y ` s  n a t u r a l  r e s o u r c e s ,  h e a r  f r o m

c o m m u n i t y  s p e a k e r s  a b o u t  e n v i r o n m e n t a l  h o t  t o p i c s ,
a n d  g e t  i n f o r m a t i o n  f r o m  e x p e r t s  i n  t h e  f i e l d !

F o o d  T r u c k s ,  K i d s  A c t i v i t i e s ,  a n d  M o r e !

Kids Activity:
Plant a Tree!

              Brought to you by 

                    

A variety of Heavy Equipment 
will be available  to view in 

the arena, as well as a 
presentation from

Visit these booths:
Sierra Pacific Industries
Tuolumne County OES

Leavitt United Insurance
USFS Stanislaus National Forest

Cal FIRE
And MORE!

FR
EE
!

FR
EE
!

FREE!

From "Marketing" on page 24

marketing campaigns are effectively used 
to promote new releases, special promo-
tions, and events. These tools enable busi-
nesses to reach targeted audiences, enhance 
their market reach, and increase direct 
sales.

The revival of hop cultivation and the 
sustained success of the wine industry 
in California’s Central Valley are shining 
examples of how traditional industries 
can thrive in the modern age. Supported 
by strategic digital marketing efforts, local 
breweries and wineries are not only surviv-
ing but thriving. They are reaching wider 
audiences, enhancing customer engage-
ment, and ultimately contributing to the 

region’s reputation as a premier destina-
tion for wine and craft beer enthusiasts. As 
these industries continue to evolve, their 
digital strategies will play an even more 
critical role in their growth and success, 
underscoring the power of technology in 
transforming traditional businesses.

To enhance your company's online pres-
ence, whether it's 
creating a new 
website, updating an 
existing one, need-
ing assistance with 
Online Reputation 
Management or seek-
ing a virtual assistant 

for social media posting or phone support, 
visit www.sisbroinnovation.com. You can 
also contact Sisbro Innovation directly at 
(800) 291-9102 for further assistance or call 
Kathryn Ramos directly to schedule a FREE 
consultation at (719) 237-9155.
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Everything for
Agriculture

Everything for
Agriculture
Green Rubber - Kennedy Ag has the products, parts, accessories, 
and customer service you need to maximize your productivity.

∙  CUSTOM CONVEYOR BELTS 
∙  URETHANE PARTS 
∙  RENEWED BOGIE WHEELS
∙  PUMPS, HOSES, FITTINGS
∙  SPRAY NOZZLES & VALVES
∙  WATER TANKS & TANK TRAILERS 
∙  SAFETY PRODUCTS & EQUIPMENT
∙  PRESSURE WASHERS & ACCESSORIES
∙  AND MUCH MORE!

WWW.GREENRUBBER.COM

SALINAS (831)753-6100 ∙ MODESTO (209)538-6227 ∙ GREENFIELD (831)674-0999 
WATSONVILLE (831)761-9395 ∙ SANTA MARIA (805)878-8877 ∙ YUMA (928)726-6560

Six locations to serve you.  Call today!

SPEAKER “EGGSTORDINARE”

Shannon Douglass

PRESIDENT

California Farm Bureau 
Federation

I would like to buy #                  tickets at $40 per person for the 60th Good Egg Breakfast.

I would like to SPONSOR A TABLE OF TEN for $500.00 (sponsors will be recognized at the event). 

I would like to be a MJC Scholarship Sponsor                            (Amount).

Enclosed is my check for $
Please send tickets to:

Name(s) Company

Address        City, State, Zip

Phone               Email

Return to Stanislaus County Farm Bureau, 1201 L Street, Modesto, CA 95354  
Phone (209)522-7278 Fax (209)521-9938

No refunds  
Tickets will be held at the door for orders received after: 

Wednesday, October 2nd, 2024

Presented By: Stanislaus County Farm Bureau, Pacific Egg and Poultry
Association, California Poultry Federation, Modesto Chamber of Commerce

60th Annual

GOOD EGG BREAKFAST
Look forward to made-to-order omelets 

Modesto Junior College scholarships 
Annual Good Egg Award!

OCTOBER 10, 2024 AT 7:00 A.M. EGGSACTLY
DoubleTree Hotel, Grand Ballroom

1150 9th Street
Downtown Modesto

$ 4 0  P r e  - S a  l  e  P e r  P e r s o n   |   $ 4 5  a t  D o o r  P e r  P e r s o n

For tickets call Farm Bureau: 209-522-7278
California Officials Enforcing EPA Order 
Banning Dacthal

Source: Brian German, Ag News Director / AgNet West

The U.S. Environmental Protection Agency (EPA) has 
banned the herbicide Dacthal, commonly known as DCPA. 
It is the first time in 40 years that EPA has issued an emer-
gency ban, citing serious health risks associated with the 
material. The ban, effective immediately, is being enforced 
by the California Agricultural Commissioners and Sealers 
Association (CACASA), who have quickly informed local 
farmers of the prohibition of the use of DCPA.

CACASA had already been preparing farmers for this pos-
sibility, so the transition should go smoother. Dacthal is 
registered to control weeds in both agricultural and non-
agricultural settings and is typically used on crops such as 
broccoli, Brussels sprouts, cabbage, and onions. EPA views 
the material’s potential harm to fetal thyroid development 
as being too significant to ignore, which has led to the 
emergency action. California officials are now conducting 
inspections to ensure compliance with the ban.



E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

24 — Stanislaus Farm News August 20, 2021

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

24 — Stanislaus Farm News August 20, 2021

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

E. & J. Gallo Winery is proud to support

Stanislaus County Farm Bureau 

24 — Stanislaus Farm News August 20, 2021


